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BUKOPUCTAHHSA HEBEPBAJIBHUX TA ITAPABEPBAJIBHUX 3ACOBIB
Y CYHACHHUX AHITTOMOBHHUX HA3BAX TA OIIUCI TIPOAYKTIB XAPYYBAHHA:
MYJILTUMOJIAJIbHUI BUMIP

Cmammio npuceayeno 00CIOHCEHHIO CYUACHUX AHIOMOBHUX HA38 NPOOVKMIB XAPYYEAHHA 3 YPAXYBAHHAM MYIbMu-
Mooanvhux eekmopie docrioxcenus. Kopnyc imocmpamusrhoeo mamepiany ceiOuunb, wo Cyuacki KOMYHIKAHmMu Nocy-
208Y10MbCs He uule 8epOANIbHUMY 3AC00aMil, aie U WUPOKUM CREeKMPOM He8epOanbHUX ma napasepoanbHux 00UHUYb.
IIpodemoncmposaro, wo HesepoanbHI Ma napasepoaIbHi CKAAOHUKU € NOBHOYIHHUMU eleMeHmamu, AKI 30amHi 3ami-
wysamu nepesaxcio epagemu ‘e, i, 0”, abo inmeepysamuca 0o ix cknady. OOIpyHmMo8aHo, wo HegepoAIbHI 3acoOU
He NoCmynaromucs 8epoOanbHUM eKGiBaneHmaM, a HAGNAKU, CHPUAIOMb 3HAYHO WGUOWIOMY CHPUNHAMMIO, d 6I0MAaK
i 3anam’amogysanHio, OCKLIbKU NIOCUTIOIOMb 3MICT NOBIOOMIIOBAHO2O.

Jlosedeno, wo npedcmasieni MyibmumoOaibHi lekceMu ma CURMAKCUYHI KOHCMPYKYIL 6apiamueti 6 niani KilbKicH020
Hanosuenns. ma meopennsa. Ilpoyec 3amiwenns epagem, abo ix yacmun 6i00y8acmvcs 3a PaxXyHOK 3A1y4eHHs CKIAOHUKIS,
SKT 6X005Mb 00 CKAAJY NPOOYKNY, abo 3a PAXYHOK OUGEPEHYIIHUX O3HAK PEKIAMOBAH020 Operdy. OKpecieHo, o Ha 6i0-
MiIHY 810 MPaOUYitiHuX 6epOATLHUX TeKCeM, MYTbIMUMOOAIbHI HAPA3L He MAIOMb YCMATEHUX NPAgUL, 8i0N08IOHO 00 AKUX 6I0-
Oyeaemucsi ix meopennst, wiughpyeanis ma oewugpysanns. Ha 6iominy 6i0 iCHyI04UX 3aeaNbHONPUITHAMUX cmpameziil nooy-
008U KIACUYHUX AHTIOMOBHUX JIeKCEM, MYIbIMUMOOAIbHI MAIOMb 008IIbHY 6Y008) Ma HeNIMIMOBAHUL KIIbKICHULL CKAAO.

Y pobomi npodemoncmposarno pisni KomOIiHaAYIl Y SKUX NOEOHAHO 8epOATbHI MA HedepOAIbHI 3acoOu 0OHOYACHO.
Hazonoweno, wo mooughixayii mpaduyiinux 1excem 8i00ysaromvcs ik 3 00HIEN 0OUHUYEI0, MAK I 3 KITbKOMA a0 3 YCIEn
JleKceMOot0 00HOUACHO. Bemarosneno, wjo 000ip 3amiujenux enemenmis i0nogioac KoHyenyii KOMnauii, yinam, axi 60Ha
nepecuioye.

To3uyiroiouu pexnamosani RPoOYKmMu Xapuy8anHs, npooyyeHmam 60acmvCs HA20M0CUMU HA MOMY CKIAOHUKOSI, AKUll
€ IHme2panbHUM y npoyeci 8U20MOBIeHHA, abo Hc anentoéamu 00 NONYIAPHOLO mpem)y XXI cmonimmsi — 300pogoeo xap-
yyeanns. B okpemux sunaokax, pexiamyiouu nonyiapmy icy 3i cnexmpy HEKOPUCHOI, AKYeHNYIonb yeazy wa niknysammi
NpO KAIEHMA 30 PAXYHOK NOKPAUEHHS CMAKOBUX BIACHUBOCIEN A 3HUMCEHHS BMICTIY HCUDIB | KaLopill.
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MULTIMODALITY IN DESCRIPTIVE ELEMENTS
WITHIN MODERN ENGLISH-LANGUAGE SNACK FOOD PRODUCT NAMES

This article is devoted to the study of modern English-language food names in terms of what they illustrate for
the purposes of research into multimodal vectors. On the basis of the corpus of illustrative material which was selected,
it is evident that modern content producers use a wide range of non-verbal and paraverbal units, as well as traditional
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verbal devices. In this paper, it is demonstrated that non-verbal and paraverbal components are actually full-fledged
elements which, in particular, can replace the graphemes ‘e, i, o’ or be integrated into structures which include them.
Evidence is presented to substantiate the assertion that non-verbal means are not inferior to their verbal equivalents, but,
on the contrary, facilitate much more rapid perception and, consequently, memorization, due to the manner in which they
enhance the content of the message.

1t is confirmed that the multimodal lexemes and syntactic constructions presented here are variable in terms of their
quantitative content and creation. The process of replacing graphemes or their parts involves components which are part
of the product or which related to some distinctive features of the brand which is being advertised. The point is advanced
that, unlike the case of traditional verbal lexemes, established rules have not yet been formulated for multimodal ones, on
the basis of which they are to be created, encrypted and decrypted. In contrast to the existence of conventional strategies
for constructing classical English lexemes, multimodal lexemes provide the options of an arbitrary structure and unlimited
quantitative composition.

In this paper various combinations that amalgamate verbal and non-verbal means simultaneously are presented. It
is emphasised that modifications of traditional lexemes occur both with single and with multiple units, as well as with
the complete lexemes simultaneously. It has been discovered that the selection of elements to be replaced by means of these
non-verbal components is based on the concepts and goals of the companies which market the products in question.

By virtue of the typographical options for positioning the components of the advertised food products, content creators
are able to emphasise elements which are integral to the manufacturing process or which appeal to the popular trend
of the twenty-first century — healthy eating. In some cases, when advertising popular foods that might be considered to
fall within the category of junk food, the focus is on showing care for potential consumers by improving flavour, or by
reducing the fat and calorie content.

Key words: multimodality, construction, grapheme, verbal, non-verbal, means.

AKTyajabHicTh npodiaemu. CyuacHUH aHIIO-  y po3Bifkax [2 — 4; 6], KIIbKICTh SIKUX CTAHOM Ha
MOBHUH KOMYHIKaTHBHUII MPOCTIp Bpakae pi3HO-  CHOTOJHI — HEUHCENbHA, 110 i 3yMOBIIIOE AKMYa/lb-
MaHITTSM 3ac00iB Ta pecypciB, K BUKOPHUCTOBY-  Hicmb 00paHOi MPOOIEMaTHKH.

I0Th HE JIUIIC SIK IHCTPYMEHTH 1H(QOPMAIIHHOTO Meta nocaimKeHHsI — MPOAHAI3yBaTH Ha3BU
o0OMiHYy, y poJii 00O0JIOHOK, ajie i 3 JIeKOpallifHOI  MPOXYKTIB XapuyBaHHS, 10 CKIAaay SIKUX BXOISTb
METOI0 33Ul NPUBEPHEHHS yBaru Ta MaHIMyIlo-  HeBepOaJbHI Ta mapaBepOajbHI CKJIAJAHUKH, IO
BaHHA CBIJIOMICTIO TIOTEHLIMHMX CIIOXKHMBA4iB.  IEPEBAXHO MOAM(DIKYIOTh IpadeMy UM KiJbKa
CnexTp oAMHULb, SKUMH IOCIYyTOBYIOThCs y Oara-  rpadem, abo 3aMilnyroTh ii/iX, a TAK0XK Y BUOKpEM-
ThOX BUIIQJIKAX HACTIJIBKHU LIMPOKUH Ta MOAEKYAM  JICHHI iX JU(epeHLIHHUX O3HaK Ha rpadidyHoMy,
HEOUiKyBaHMH, 10 1HOAI JOBOIUTHCS 3aMUCIIO-  JIEKCUYHOMY TA CHHTAKCHYHOMY PiBHSX.

BaTUCSl HaJ JIOLLIbHICTIO/HEIOUUIBHICTIO BHKO- Bukiaax ocHOBHOro marepiauay aocii-
pUCTaHHS  HalHEOPJMHAPHIIIMX  €IEeMEHTIB, JAXkKeHHsl. Kopmyc UIIOCTpaTHBHOTO Marepiaiy
NpUYUHAMH X 3aIydeHHs W 3MiHaMH, SKi BOHH  YMOJJIMBIIO€ BHOKPEMJICHHS HHM3KH Ha3B IPO-
CUTHAJII3YIOTh B JIHTBICTHYHIH IUTONIUHI. JIyKTiB Xap4yBaHHs, a00 ONHUCY 1X BIACTUBOCTEH

BrnacHe po3maitTs 3aco0iB 3yMOBIIOE MOTpeOy  HUISXOM 3aJlydeHHS €JIEMEHTIB HeBepOanbHOT
y IOCITIJDKSHHSX, III0 BUXO/IATH 32 MEXK1 BepOamiku  abo mapaBepOanbHOT mpupoau. Y Ha3Bi 0aToH-
1 CIIOHYKaloTh 10 aHamizy cuM0Oio3y BepOaniku  umka “Cruncie” (puc. 1), y rpademi “i”, 3amicTb
i HeBepOalikM Ha MiJCTaBi KOPIyCy UIIOCTpa-  KpamKuW BHUKOPUCTAHO 3ipouky. Lle 3ymoBieHO
TUBHOro Marepiany (puc. 1 — 15). ¥V miit pobori  Tum, mo xkomnauia “Cadbury” cucteMHO nOCIy-
cdokycyemocs Ha 3aco0ax HeBepOaIbHOI Ta Mapa-  TOBYETHCS 3ipoukaMu (ioJIeTOBOTO KOJIBbOPY, L0
BepOaJIbHOI MPUPOIH, IKUMH MOCIYTOBYIOTbCS Ha  CIYTY€ BIJIOBIIHUM 1A€HTU(IKATOPOM L€l TOp-
rpadiyHOMY, JEKCUYHOMY Ta CHHTAaKCUYHOMY piB-  T'OBOI MapKH.

HiXx. [IpoaHanizyeMo HOKPOKOBO ieHTH(]IKOBaHI
IPUKIAAN IPOAYKTIB XapuyBaHHs, Y IKUX Qirypy-
10Th pi3Hi HeBepOalIbHi 3aCO0H. ‘m 2

AHaNI3 OCTaHHIX JOCTiIKeHb i myOsikamii. el i, St

VY cyuacHHX 3apyODKHMX Ta BITUM3HSIHHUX CTYIIsAX Puc. 1. [7]

pekiami y JIHTBICTUYHOMY BHMIpI TPUCBIYCHO
po6otu T. Keiiko [6], I. Kyka [5] H. C. JIucoi [1], Ha Bigminy Bix puc. 1, Ha puc. 2 Ta 3 Takox

JI. JI. Makapyk [2 — 4] Ta in. [Tutanus rpadiu-  cnocrepiraeMo asanoriyde 3amimieHHs. OpHak
HOI TUIOLIMHHU, Y TOMY YHCJI i KOHBEPIeHIlI Bep- y LbOMY BHIAAKy Oa4nMO JIMCTOYOK 3aMiCTh
0anpbHUX Ta HEeBepOAaNbHHX 3ac00iB BHCBITIIEHO  KpalKH, SK CUMBOJI 340pPOBOrO XapuyBaHHs. Taka
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CTpaTeris TICHO IOB’S3aHA 3 HA3BOIO IPOAYKTY
(think!) Ta fioro BMicTOM. AJ)Ke HOTO TTO3UITIIOIOTh
SIK CETMEHT HEIIKI/UTHBO1, 8 HaBITaKK KOPUCHOT 1K,
Yy MEHIII LIKIJJIMBOI 3arajioM.
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Puc. 3. [7]

Cxo0Xy cTpareriro momiyaeMo W y Ha3Bi Mpo-
nykry “Kashi”, y skiii rpademy “i”, 3aMiHEHO
3€JICHUM JIMCTOYKOM, SIKM y TIOPiBHSIHHI 3 TIOTIepe-
JHIM MIPHUKJIQZO0M, M€ 1HIIY JEN0 1HITy rpadiuny
penpe3eHTanio. 3HaAHOMIITYNCh 31 CKJIaJIOM ITi€l
MPOAYKIIii, PO3yMi€EMO, IO TaKWH TiAXia BUIIPaB-
JaHWH, TaK SK TPOAYKTU MICTSATh KOPUCHI CKJIaJ-
HUKH: M€J, OBEC, JIhOH, HaCiHHs dia (honey oat
flax, 20 chocolate chip chia) Tomo.

[Hmy pemnpeseHTalilo CIOCTEPIraeEMo Ha
puc. 41 5. Vnerses npo “Frosted Cheerios” Ta Ty
X Tpademy “i”, y Ky 3aMiCTh KpaIlKu iHTETrpo-
BaHO BIBCSIHI IJIACTIBII y GOpMi KYJIbKH 3 LiJIb-
HO3EPHOBOTO BiBca. Y IbOMY BHITQJIKy BKOTpE
HaroJIOIIYIOTh HA CAMOMY MPOJYKTi, IKHH MPOTIO-
HYIOTh Ul CIMEHHOTO BXKMBaHHS, HOTO KOPHCTI
JUIS1 3I0POB’S1.

‘W'mmw SIZE
Cﬁrosted 90 S

AL e

Puc. 4. [7]

VY Ha3Bi MpOTETHOBOTO E€HEPreTUYHOrO OATOH-
yuka ‘“power crunch” (puc. 6, 7) rpadpemy “e”
MPEICTABICHO Y (OPMi TPbOX PHUCOK, SIKi € iHTe-
rpaJbHUMH YaCTUHAMH TPAIUIiHOI Tpademu.
BisyasibHO BOHM HaraayroTh caM OaTOHYUK, SIKH
€ JIOCUTh TOHKMM 3a Gopmoro. Taky  TeHICHIIIO
CHIoCTepiraeMo i y BUNAJKy Ha3BH MPOTEIHOBOTO
Oaronuunka “Quest’ (puc. 7), 3 aHAJOTIYHUMU
napameTpamu, OJH3bKUMH JI0 TO3HAYOK Y BUIIISAIL
PHCOK.

s I\%
pow rerunch

PROTEIN ENERGY BAR

Puc. 7. [7]

Ha pucynky 8 Gaunmo HasBy ‘“‘wholly guaca-
mole”. 3amicTh TpademMu “o0” BUKOPUCTAHO aBO-
Kajo, sKke 3a (HOpMOIO iICHTHYHE JO 3aMillyBa-
HOTO TpaJuIiifHOro rpadiuHoro ckiaaHuka. Taka
penpeseHTallis Mae Jemo rpailiuBy W BOYEBHIb
HECTaHAapTHY GopMmy.

WHOLLy

‘GU}\CAHOLE

Puc. 8. [7]

VY na3si moxonaxy “HU” (puc. 9), skuii mo3u-
IIFOIOTh TIPOJYKTOM 37I0POBOTO XapuyBaHHSI BUKO-
PHUCTaHO PYKY, sIKa HAMAraeTbCs BIIAMATH KilbLE.
15t Ha3Ba € YaCTUHOIO JIEKCEMU “human”’, 3 THM Ke
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3aMiHEHUM CKJIAJTHUKOM. BMiCT IPOIyKTY CBIAYUTH
PO T€, IO BiH HAJICKUTH JIO CIIEKTPY BETAaHCHKUX
(no palm oil; no refined sugar, no cane sugar, no
sugar alcohols, no dairy; no gluten,; no emulsifiers;
no soy lecithin) i oMHOTO 3 HAMKpaIIUX HA PUHKY.
Mogsnsun nipo Ounbiri Moaudikarii B KiJibKic-
HOMY ILIaHi, 3BepHeMoO yBary Ha puc.10 Ta 11, Ha
SIKAX BiJIOOpakeHO IeBHI TpaHchopmarii 3 Kijib-
KoMa rpademMaMu B paMKax OJIHI€] JIEKCEMH y Ha3Bi
HIOKOJIQIHUX OAaTOHYHKIB “made good”, ne «cme-

TEHOY» /Bl rpademMu “0”’ B ONHY.

V]

GET BACK TO HUMAN i

SIMPLE

DARK CHOCOLATE &

e @80
;&_\ 25%0%[\@“3&: NETWT. 105 OZ (300g)
Puc. 10. [7] Puc. 11. [7]

Ha oxpemy yBary 3aciayroByloTh TpaHCHOp-
Mailii, Mo TpUTaMaHHI YCid JIeKCeMi 3arajiom
(puc. 12, 13). Ha3Ba opraHiuHOro TEMHOTO IIOKO-
nany ‘“‘theo” wmictuth rpademy “o” y dopmi
Kakao-000iB, 110 pOCTyTh Ha JepeBi. Y Ha3Bi po-
TeiHOBOTO BadenbHoro 6aronuuka “WonderSlim”,
3amicTh rpademMu “o”’ MOmAHO YACTUHY CaHTH-
METpa, 110 «TSATHEThCS» B3JIOBXK YCIET JIEKCEMHU,
Ta BKa3y€ Ha HU3bKY KaJOPIHHICTH MHPOLYKTY
Ta MOXJIMBICTH OyTH B rapHiii ¢opmi, He 3BaXka-
FOYH Ha CTIOKHBAHHS [HOTO MPOIYKTY.

Baptotro yBaru € ii cTpareris, KOO MOCIyroBY-
10ThCs Ha puc. 14 ta 15. Ha Bigminy Big momepe-
JIHIX MPHUKIAJIB, Y IbOMY BHUIIaJIKy MO)KEMO BECTH
MOBY IIPO CHHTAaKCHYHI KOHCTPYKIIii, 10 CKJamy
SIKUX TIPU OTHCI KOPUCTI Ta MIKITUBOCTI LUX MPO-
JYKTiB, 3aJIy4€HO 3HAKU KUIBKOX PI3HHUX CHCTEM:
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TpaaulilHi rpadeMu, MaTeMaTHYHi CUMBOJIH, 1]1e-
orpamu y (opmi udp Tta crpunok: Big taste. 40%
less fat. 30% less calories.

FAIR TRADE

o'RGANIC =
orange
TOY% 255

CHOCOLATE b

fﬁ‘ m et Wt 3 o2 (850)

Puc. 12. [7]

5-1.48 OF (42g) PACKETS
INET WT. 7.38 0Z (2099)

Puc. 13. [7]

Puc. 14. [8]

BiG 40, 302

TASTE LESS rn? CALORIES'

Puc. 15. [8]
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Crin 3BepHYTH yBary Ha Te, IO 3aMIiCTh Ipa-
¢demu “i” MOCIYroByHOTbCS CTpLIKAMH, a BCe-
penuHy HYJIB IOAATKOBO iHTerpoBaHo ix. Ilpu-
YoMy CTpUIKa B TEpIIOMY BHUIAJIKy Yy JIEKCeMi
“big” cupsimoBaHa Bropy. ¥ IbOMY KOHKPETHOMY
BUIIAJIKy caMe I1e iHTeHCH(iKy€e 3HaYeHHS MOB110-
MITFOBAHOTO, BJIACHE IOCh BEJHMKE AaCOLIIOETHCS
3 PYXOM BIOpY, 31 CXWJIBHICTIO 1O 301IbIIEHHS,
a MeH1Ie (less) HaBMaKy, IO MIATBEPDKYE ABI 1HIII
CUHTAKCHYHI KOHCTPYKIIi: 31 CTPUIKaMU JOHU3Y:
40% less fat. 30% less calories.

BucHOBKHM Ta mepCHeKTHBH MOAAJIbIIHX
MOCHiTzKeHb. 3IIMCHCHUH aHalli3 UII0CTPaTHUB-
HOTO Marepiajxy CBiAYWTh, IO B AHIIOMOBHHUX
Ha3BaX MPOAYKTIB Xap4yBaHHS Ta OMHCI iX Xapyo-
BHUX Ta CMaKOBUX BJIACTUBOCTEH BUKOPUCTOBYIOTh
HU3KY €JIEMEHTIB HeBepOaJIbHOI Ta mapaBepOab-
HOI MPHUPOJH, IO YACTKOBO AYOIIOIOTH IX BMICT,

HaraJylouu Mpo ixX 370pOBYy MOXKUBHY LIiHHICTb.
B okpemux BUMaakax 3aJy4ar0Th ycTajieHI map-
KepH OpeH/y, YaCTKOBO MOIU(DIKYIOUH 30BHIIIHIH
BUIJIsIT BepOAIbHOT OJJMHMIIL M Ha/lat0uH iif cTatycy
BepOaIbHO-HEeBepOATbHOT UM TlapaBepOanbHoi. [le
MIPU3BOAMTH HE JIHIIIE JI0 i 4acTKOBOI TpaHchopMa-
1ii, ane i crpusie MPUBEPHEHHIO YBaru 0 KOMIIa-
Hil, anesnsmii 10 ye 3HalloMOro Ta BII3HaBaHOTO
1 €CTeTHYHOCTI YChOTO KOHTEHTY.

BomHouac cnocrepiraeMo nmpuTaMaHHICTh O3HA-
YEeHOT KOHIICTIIT K Ha PiBHI OJHi€l rpadeMu, Tak
1 KIJIbKOX, @00 ¥ L1101 JISKCEMU Y1 YACTHHM CUHTaK-
CUYHOI KOHCTPYKIIi1. Taki MpHKIIaau Tar0Th i ICTABH
BECTH MOBY PO (DYHKI[IFOBaHHS MYJIBTHMOIATbHUAX
OZIMHUIIb B QaHIJIOMOBHOMY KOMYHIKaTHBHOMY ITpO-
CTOpI, iX BIUTMB Ha CTpATerii Ta TAKTUKU MHUCEMHOTO
CIIUIKyBaHHSI Ta TOSBY HOBHMX MapajJuIM JIHTBIC-
TUYHUX A0CHipKeHb XX cTomiTTS.
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