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Onyschuk Maria. On Rendering Economic Terms: Systemic and Structural Aspect. The article discusses
methods of translating economic terms from English into Ukrainian; suggests a translation analysis of single-component and
multicomponent economic terms; proves the complexity of translation due to their structural-semantic characteristics;
compares the translational transformation techniques used for conveying a dual nature of English economic terms; describes
translation procedures of these terms in relation to their structural and typological properties, quantitative and qualitative
characteristics being illustrated in the tables. The article aims at carrying out a comparative and translational analyses of
English economic terms, taking into account their structural characteristics.

According to the suggested data, the translation of one-component economic terms is usually realized by using the
equivalent and variant correspondent, among which word removal turned out the least used method of reproduction. Two-
componential terms were subdivided into 3 groups: nominal, adjective-nominal and verb-nominal, most common
transformations being identified, i.e. replacement of parts of speech and calquing, whereas the choice of variant
correspondence and the word removal were rarely used. The main methods of translating three-component phrases are
calquing, permutations, adding and removing words, the choice of variant correspondence being hardly used.

Having considered the frequency of transformations application, the percentage of the use of translation techniques
of the total number of units under study calculated separately in each group, followed by a contrastive analysis: replacement
of parts of speech; equivalent; descriptive translation; adding words; variant correspondence; permutations; word removal;
transcoding. To reproduce the English economic terms, Ukrainian was used both lexical (transcoding, descriptive method,
tracing, equivalent, choice of variant correspondence, word addition, word deletion), and grammatical (speech parts
replacement, permutation) transformations. Such diversity is due to structural, semantic, syntactic differences in the terms of
the English and Ukrainian languages. The study also revealed the presence of specific economic terms for the designation of
concepts without exact correspondences in the Ukrainian language.

Key words: correlate, two-component, equivalent, economic term, one-component, transformation.
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KOHTEHTHI OCOBJIMBOCTI HOJIIKOI[O!SOT PEKJTAMM
B ABCTPAJIITMCBKIM IPYKOBAHIU ITPECI

CraTTs MpHCBSYCHA aHANi3y KOHTEHTHO-CEMAHTHYHUX OCOOJIMBOCTEH MOMIKOIOBOI PEKIaMH IPYKOBAHOI NPECH
ABcrpaii 3 ypaxyBaHHAM I LiI0BOro npu3HadeHHs . OcoOIMBY yBary 3BEPHYTO HAa BUKOPHCTAHHS BEPOAIBHOIO TEKCTY B
KOpEJIIIii 3 TAKMMU HeBepOaIbHUMH 3ac00aMH, SIK MKTOrPaMH, i1eorpaMu, MpU(TH, IUTOIIMHHE PO3MIIIEHHS CTPYKTYPHHUX
KOMITOHEHTIB peKJIaMH (3arojioBKa, Ii3arojoBKa, OCHOBHOI'O TEKCTY Ta CIIOraHy), (hoTo300paykeHHs, HE3BUYHE HAITHCAHHS
JIiTep, KOIbOpPOBa rama Tomio. BcTaHOBiIEHO, IO U1 APYKOBAHHMX YACOIKCIB ABCTpalil XapaKTEpHHM € BHKOPHUCTAHHS
Bi3yaJIbHO-TEKCTOBOI KONBLOPOBOI pEKIaMM, y SKHMX BepOalbHO MpeACTaBieHa iH(oOpMaIlis ITiJACHIEHa, YTOYHEHa YH
JOTIOBHEHA HEBepOANTFHUMH Bi3yalbHUMH 3aco0aMu. 3a3HadeHo, IO AIEBUM 3acO00M Bi3yaii3alii BHCTYIAIOTH JITEpPHI
CyOCTHTYIIIi, aTWIIOBE HATIMCAHHS JITep, IXHS KamiTamizallis 9d JEeKOpPYBaHHA IMOYATKOBMX MOBHHX 3HAKiB. BaximBiMm
3aco00M Bi3yai3allii ciyrye MoBHa rpadiusa rpa, 1o nepeadadae Kpeomizalito BepOaabHOro psily Ta 3aydeHHs OIMHHUIIb
HIIIMX 3HAKOBHMX CHCTEM JIO CTBOPEHHS MYJIBTHMOAAIBFHOTO TEKCTY. 3ayBaXKEHO, M0 TU(EpeHIIiIIHOI0 03HAKOI0 JIaHAmadTy
ABCTPAJIICHKOI PEKSIaMH € BHUKOPHCTAHHS OKPEMHX PEKJIAMHHX KaTajoriB Ta Ta3er, AW3ailH Ta KONbOPOBAa TaMa SKUX
BHM3HAYCHI IUILOBOIO AyAWUTOpPI€0. 3IiHCHEHWI aHami3 (PaKTHYHOro Marepiany IiATBEPAUB, IO IOMIKOMOBI PEKIaMHI
MOBIOMJIEHHST 3PE€ali30BYIOTh OCHOBHI IIparMaTW4Hl IHTEHINI KOIipalTepiB, a caMme: MPUBEPTAIOTH YBary CIIOKHBAYiB,
3aIIKABIIIOIOTh, 3MYIIYIOTh 3aMUCIUTHCS HaJl PEKIAMOBAHMMHM IPOAYKTaMU YH IIOCIYTaMH, i, Y Pe3yJbTaTi, NPHHAHATH
TIPOITOHOBAHE pilreHHs. Ha OCHOBI KOHTEHTHOT'O HAIIOBHEHHS 1 IUTHOBOTO CIPSIMYBaHHS PEKIAMHUX TEKCTiB BUOKPEMIIEHO
KOPIIOpPATHBHY, Oi3HEC-pEKIIaMy, TOPrOBO-PO3IpiOHY, peKiiaMy TOPTOBOi MapKW, MONITHYHY, CYCHUITbHY ab0 COIaibHY,
aJIpeCHO-JIOBIIKOBY PEKIIaMy, a TaKOK PEKIIaMy i3 3BOPOTHHM 3B’SI3KOM, II0 YMOXKJIMBIIIOE CIUIKYBaHHS 3 IJTHOBOIO
AyIUTOPI€I0 Ta OTPHMAHHS BIATYKIB. AKIIEHTOBAHO yBary Ha TOMY, IIIO Y TEMATHIll PEKJIAMHHX ITOBIZIOMJICHB IPEBAITIOE
KOPIIOpaTHBHA, KOMEpIIiiiHa, Oi3HECOBa Ta COIiaJbHA PEKJIAMH, TOM SK MONITHYHA MPEICTaBICHA TOOJUHOKIMH 3pa3KaMH,
0 CBIAYHTH TPO T€, IO MONITHKA ABCTpalii He BUKOPHUCTOBYIOTh IPYKOBaHY NPECY VIS BUCBITICHHS CBOE MiSUTHHOCTI,
TIOCITYTOBYIOTHCS IHIIMMH 1H(OPMATHBHAMH TIAT(QOPMAMH.

Krouosi cioBa: npykoBaHa mpeca ABCTpadii, peKJaMHE IOBiIOMIICHHS, MONIKOAOBICTh, Bi3yasizaris, (YyHKIT
pEKIIaMH, KOHTEHT.
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IlocranoBka HaykoBoi mnpodJemu Ta ii 3HavyeHHsi. Ha cydacHoMy erami pO3BUTKY
CYCIJIbCTBA PEKJIaMa CIIYT'ye MOTYKHUM 3ac000M iH(popMyBaHHS JtojieH, (hOpMYBaHHS TXHIX 3HAHb Ta
npedepenniii. Ile ckmagHe OaraToacnieKTHE SBUINE, BHBYCHHS SKOTO BHMAara€ KOMIUIEKCHOTO,
(YHKIIAHO-TIPAarMaTMYHOrO Ta CTPYKTYPHOTO IIAXOMIB. [ pYHTOBHMI aHANi3 Cy4acHUX IIOJIKOJOBHMX
PEKIaMHUX TIOBITOMIICHb HE OOMEXKEHMH JIMIIE PO3IJISIOM JIHTBATGHUX KOMIIOHEHTIB pEeKJaMu, a
CTAHOBHUTH COOOIO IHTErPOBaHE JOCIIDKEHHS MYJIBTUMOJAIBHHUX 3aC00iB peanizalii mparMaTuaHux
IUTEH PEKIIaMO/IABIIIB.

JInst TOCSATHEHHST MaHIIMyJISITUBHOTO UM CYreCTUBHOTO BIUIMBY Ha LUTBOBY ayAWTODIIO Yepe3
MOJIKOJIOBUM PEKIIAMHUI TEKCT KOMIpaWTepu MOCTIHHO PO3pOOIAIOTh Pi3HI CTpaterii Ta MeToau
BIUTMBY, OCKUIBKH CaMe peKjlaMa € OJHUM 13 BaXJIMBUX KOMIIOHEHTIB YCIIIITHOI MPOMOIIIT MPOIYKTIB
a0o mocinyr. bararoacriekTHUI aHaITI3 MOJIIKOIOBUX PEKJIAMHUX MOBLIOMIIEHD 3 YpaXyBaHHIM iXHBOTO
3MICTOBOT'O HAITOBHEHHS Ta IIUILOBOIO IIPU3HAYCHHS € aKTYaJIbHOIO TEMOIO JUISI MDKTaTy3€BHX CTYIIH.

AHani3z gociaimkenb wiei mpodsaemu. Ceper HAyKOBLIB, 110 3aliMalIMCS IOJIIBEKTOPHUM
aHAJII30M BI3YaJIbHO-TEKCTOBUX PEKJIAMHUX TIOBIIOMJICHb, CTPYKTYPHHMH OCOOJIMBOCTSIMH Ta
MaHIyJISITUBHI BJIACTUBOCTSMH PEKJIAMH, CJI1J1 Ha3BaTH TaKUX BITYM3HSHUX Ta 3apYOLKHUX JIIHTBICTIB:
Bbesnarawmii JI. B. [1], Bamynina 1. B. [2], I'magkix C. JI. [3], Maxkapyk JI. JI. [5], Minaesa JI. B. [6],
Mopososa I. b. [7], IlleBuenko B. E. [8], bemn A. (A. Bell) [9], ®opcesins Y. (C. Forceville) [11],
Kpece I'. (G. Kress) [12] ta ixmri. [IpoTe mMuTaHHS MPaKTHYHOTO 3B’SI3KY MAHIMYJISTUBHUX MPAKTHK,
PEKIIAaMHOTO JHUCKYPCY, KPEOJI30BaHOT peKiIaMH Ta 1 KOHTEHTY II€ HEe 3HAWIUIM JIOCTaTHHOTO
BUCBITJIEHHS Ta PO3KPUTTS, TOMY NOTPEOYIOTh PETENLHOTO TOCTIIPKEHHS.

Mera i 3aBgaHHs CTATTi — IPOaHANI3YBaTH KOHTEHTHO-CEMaHTUYH1 0COOIMBOCTI MOJIIKO0BOT
peKIaMu  JPYKOBAaHO1 Tpecu ABCTpaiii 3 ypaxyBaHHsAM ii IIUTbOBOTO TPU3HAYEHHS, 3’SCyBaTH
BUKOPHCTaHHsS BEpOATBHOTO TEKCTYy B KOpemsIii 3 HeBepOanmbHMMHU 3acobamu. OO’€KTOM aHalizy
BHCTYIIA€E TIOJIIKOI0BA peKiiaMa i3 mepioauunux Buganb Asctpaiii 2011-2013 pokis.

Buxisiax ocHOBHOTo MaTtepiajy i OOIPYHTYBaHHS OTPMMAHUX Pe3yJbTaTiB. AKTYaJbHICTh
TEMH 3yMOBJICHA CTPIMKHM PO3BHUTKOM CYCIIUIBCTBA, IHHOBAITIMHUX TEXHOJIOT1H, €KOHOMIKA Ta
peKIIaMHOT KOMEPITIHHOT MisutbHOCTI. KiTbKICTh peKiTaMu 30UIbIITYEThCS, a BIIMOBITHO 3POCTAE HTEPEC
10 Hei 3 00Ky HAyKOBIIIB PI3HUX Taly3ed, y TOMY YMCII JIHrBICTiB. He3Bakatoun Ha MiIBUIIICHY yBary
JI0 PeKJIaMH, OKpeMi 11 aCleKTH 3aIMIIAIOTHCS HE TOCTIDKEHUMH a00 K BUKIMKAIOTh BEJIMKY KUIBKICTh
TMcKyciid. BaknmmBo 3BepHYTH yBary Ha Te, IO MPH CTBOPEHHI PEKIaMHOIO TEKCTY KoIipaitepu
KEpYIOTbCsl TUM (DaKTOM, 110 peKJIAMHUIN TEKCT MOBUHEH OyTH MOOYIOBaHUH 3 ypaxyBaHHSAM YOTUPbOX
BOXIIMBUX [ParMaTUYHO-MAHIMYJIATUBHUX Il — MPUBEPHYTH YBary 4WTayiB, 3allIKaBUTH iX,
3MYCUTH 3aMHCIUTHCA HaJl PEKJIaMOBaHHM IMPOJYKTOM YH IOCIYroo, 1, Y KIHIEBOMY pe3yibTaTi,
MPUAHATH BiOMOBiAHE pimeHHsa. Sk 3a3nadae . b. Mopo3oBa, “kiacHuHa CTPYKTypa pPeKIaMHOTO
TEKCTy BKJIIOUa€E B ceOe YOTHPH €JEeMEHTH: 3arojiOBOK, MiA3arojioBOK, OCHOBHHM TEKCT, CIIOTaH.
3aroJioBOK — HalBYKJIMBIIIUI €1eMEHT PEKJIaMHOTO MOBIIOMIIEHHS, aJDKE MICTUTH Yy co0i1 iHpopMairito,
ska Oyne mpounrtaHa nepuioro. IlinzaronoBok mepemae komepiliiiHe CrioHyKaHHS. OCHOBHHMI TEKCT
MICTUTh TOAPOOMIIL, SKI CXWISIOTH CIOKMBada 10 KymiBiai. CroraH 3a3Bu4ail CTaBIsATh y KiHIII
PEKIIaMHOTO TEKCTY, 00 BiH MiIBOJUTH IMIICYMOK YChOMY CKazaHOMY B pekiami” [7, ¢. 69].

Ha 0CHOBi KOHTEHTHO-TEMAaTUYHOTO HATIOBHEHHS PEKJIaMH BUIUISIOTh TaKi OCHOBHI 11 TumH [1]:

1) pexnama mopeosoi mapru (TepeBaKXHO Bi3yalbHa i Bi3yaJbHO-TEKCTOBA pEKIama).
Hampuknan, Ha puc. 1 npeacraBieHo pexnamy OyaiBenbHOi pipMu.

Size Matters

Our homes have bigger garages, bigger
bedroams and bigger appllances!

1 chomign b ot yo
T AD BSREA ¢
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3rilHoO 3 peKIIaMHUM OTOJIONICHHSM, 10 Mae Ha3By Size Matters, ixus ¢dipma Oymye OyawHKH 3
OUIBPIIMMH TapakaMH, 13 OUTBIIUMH KIMHATAMH Ta 3 OUIBIIOI KUIBKICTIO MOOYTOBUX MPHIIAJIB, IO
Bilpa3y MpHUBEPTAE yBary KOPUCTYBAYIB Ta BUT1THO BHIUISE ii 3 MOMDK 1HIIINX.

2) mopeoeo-po30pibna pekiaama. [0J0BHE 3aBIaHHS TOProBO-PO3APIOHOT peKIaMu — Iie
CTUMYJISIIIIS TOTSHIIMHUX CIIOKUBAYIB JI0 TMPUAOAHHS PEKIAMOBAHUX TOBApiB 3a JIOTIOMOTOIO
iH(popMyBaHHS PO MicCIle Ta YMOBH iXHBO1 peanizarii. Ha puc. 2 Maemo npukiaz pekiaMu aBToAiIepa
Ireland Mitsubishi Cairns.

HURRY TIME’S RUNNING OUTI

& MlRAGE ES LANCER SPURT

+16 inch Alloy Wihee
.nun-nmbamm&mllovwﬂ
SVRX ..xu...

WUALF

3960 519990
Puc. 2 [13]

Mera 1i€i pexsiamMu — Jatu sikomora Ouiblie (hiHaHCOBO-4acoBOi 1HGOPMALIl MPO aBTOMOOLTI
JUISL TIPOJIAXKy, a TAKOYK CTUMYITIOBATH MOTEHIIMHUX KIIIEHTIB JI0 KYIIBJIi aBTOMOOLIIB 32 JOINOMOTOIO
CTEIATBHUX MPOTIO3HUITIN: TUCKAYHTIB, O0HYCIB, TEPMIHOBOCTI.

3) noaimuuna pexnama. OCHOBHUM il 3aBJJaHHAM € (JOpMYBaHHS MO3UTUBHOTO 00pa3y mapTiit
yn nonitukiB. Cepen 310paHuX HaMU TPUKJIAIIB BICYTHS peKiiamMa MOJITHYHUX MapTiid i TOJITHKIB, 3
YOro MOXKHA 3pOOMTH BUCHOBKHU TPO T€, MO IIEH THIT peKIIaMH HE TIPEACTABICHUN B aBCTPATIHCEKOMY
ra3eTHOMY JMCKYPCi, 1, MOXKJIUBO, TTOJIITUKH TIOCTYTOBYIOTHCS IHIITMMH PEKIIAMHUMU TUIaThOpMaMH, K
OT TenebayeHHs, IHTEPHET, COIlaTbHI MEPEXKI, 30BHIIIHA peKIaMa, IMyOJiYHI BUCTYIIH Ta 3yCTpPivl.

4) aopecno-006iokosa pexiama. OCHOBHE MPU3HAYCHHS I[i€] pEKJIAMHU TIOJIATAE B MPEACTaBIICHI
MaKCUMaJIbHOT KUIBKOCTI KOMEpIliHOT 1H(opMarii Bimpasy [IEKUIBKOM TpyrlaM CIIO’KHBAYiB.
Hampukitaz, pekinamue nosigomiienss 3 razetu The Cairns Weekend Post.

# No application refused
% Fast 24-hour approvals
#* Competitive rates

* Private & dedler car
purchases welcome

4081 5012

455 Mulgrave Rd, Caims at National Finance Solutions

Puc. 3 [13]

Tyr npencrasieHo pekiaamy (HiHAHCOBHX TIOCIYT, HaJaHi CIIOKMBayaM KoMmaHiero Finance
Fairy. Mu BigHOCHMO ii 10 I[bOTO THITY PEKJIaMH, a/DKE BOHA HAI[UIEHa Ha Pi3Hi IPYIH CIIOYKMBAYIB: Ha
MIPUBATHUX TMOKYIIIB YM KIIEHTIB, & TAKOXXK Ha aBTOJMUIIEPIB, 110 € MPEICTaBHUKaMU Oi3Hecy. Y mii
peKiIamMi HaJaHO KOHTakTHY IH(OpMAaIlilo Ta IepeBard NPONOHOBAaHMUX Mociyr. JloriuHum Ta
pENEBaHTHUM € 3aCTOCYBaHHS Bizyamizalii Ta BHOIp miktorpamu ¢ei, 110 Bifpa3dy NpUBEpTae yBary
cnokuBaviB. 3a3Buyail (ess — 1€ KiHKa, a HE KPEME3HHi YOJOBIK y KOPOHI, MPOTE, MO>KJIMBO,
PO3pPOOHHMKM pEeKJIaMHd Hamarajaucsi IMOKa3aTH, L0 MOCIYyrd MOXYThb OyTH HagaHl Oyab-KoMmy, a
NpaLiBHUKY € “(pesMu”, 1110 JONOMAararoTh y BUPIIEHH] Oy/1b-IKUX (JIHAHCOBUX TPYAHOILIB.

5) pexnama 3i 360pomuim 36 ’szkom. BoHa mepenbadae 0OMiH iH(pOpPMAIIIEIO 3 TMOTCHIIHIME
crio>kuBayaMu. HallOUTbIl po3MOBCIOKEHUM MPUKIIAJIOM TaKOi peKiiaMy € MpsiMa MOIITOBa PO3CHIIKA
pPEKIaMHMX TPOAYKTIB LUIBOBIA ayauTopii abo X ajpecaram 3arajioM, a TAaKOX IPEACTABICHHS
KOHTaKTHO{ iH(popMartii.

B Agcrpaii nmomysasipHUM criocoOOM KOMYHIKAIIi 3 MOTEHIIHHUMH MOKYMISIMH € peKJIaMHi
KaTaJIOTH, sIKi O€3KOIITOBHO JOCTaBISIOTH Y MOIUTOBI CKPUHBKM I'poMajsH. Lli kaTagorn BKIOYAIOTH

170



Hayrosunii xypran Ne 9/2018

pI3BHOMaHITHI MPOMOIIHI MPOMO3MLil Ta aKiii, Mo BiIOyBalOThcd B MarasuHaxX. OCKUIBKH BOHH
OE3KOIIITOBHI 1 IX PO3JIAIOTH YCIM Oa)KarOuKM, TO, BIIMOBIAHO, BiIOYBA€ThCs OE30TUIaTHA, ajie aKTHBHA
peKiIamMa MeBHMX MarasuHiB Ta ToBapiB. Hikue mopaHi MpUKIaaM TaKWX KaTajoriB-po3JaTKiB, sKi
MPE/ICTABISIIOTH FOBENIPHUIA MaraswH, anTeKy Ta Mara3uH TOBapiB Juisl TBapuH. Katamor ToBapiB [uis
TBapuH (puc. 4) Mae IikaBe AU3aiHEPChKE PIIICHHS, aJDKE BiH HE TUILKH SICKPABO MPEIICTABIISIE BUT1IHI
MIPOTIO3UIIIl TPOIYKTIB JIJIsl JOMAIIHIX YIOONEHIIB, aie Woro (opMa y BEpXHIH YacTHHI Bi3yaJlbHO
iMiTye cobauy KiCTKy.
Hanpuknan:

ciftsof LOVE
Valentine's Day

day *4th February t

love yowr kealth & — o
Save” "
i » o

’ >
this l"n({l«fuc(.t day’ . G ron
; s14%)

/}'r L
GHEMIST |
WAREHOUSE |

DISCOUNT |
CHEMIST |

sicvn

" FERRUASY

(Mailbox advrtisnts) —Ppuc. 4ma 5

6) kopnopamusena pexnama CIyrye Uil MOJENIOBaHHS 1 (OpPMYBaHHA JyMKH UICHIB
CYCIIUIBCTBA 3 METOIO MIATPUMKH TOUKH 30pY PEKIAMOIaBLIs.

7) 6isHec-pexnama — TPOQECiiiHO-OpIEHTOBaHA peKiIama, sKa NpH3HAYeHA [UIs IIUILOBOT
ayuTopii 3a ALUIbHICHUMHU O3Hakamu. Llell pi3HOBHMJ pekiiaMM pO3MOBCIOKEHUN MEPEeBAKHO Yepe3
ClIelliali3oBaH1 BHJIAHHS, MPOTE€ BOHA MOXe OYyTH IpPEACTaBIE€HA 1 HA IIMaIbTaX PErioHATbHUX YU
3araJlbHOHALIOHAJIBHUX BHJaHb. Hampukian, Oi3Hec-pekiaMa (OHIy NEHCIMHOTO CTpaxyBaHHs, sKa
MPOTIOHYE CTATH BJIACHUKOM akiliii kommadii Suncorp Everyday Super ta omepxyBaTu IOJaTKOBI
NpUOYTKH:

AMONTH OF

\)\((. s/m/,_
4298 \“.J)H Iy

sso™ U

vouube BB o vy super
e e S

e o P O Mk 1

Puc. 6 [13]
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[{imb0BOIO0 ayAMTOPIEI0 BUCTYIIAE TPAIIOI0Ye HaceleHHsT ABCTpadii, sike iHPOpMYOTh mpo “A
Month of Pleasant Surprises” Bix wi€i koMIaHii Ta 3aKIMKalOTh 10 MIBUAKOI peecTparllii Ha i cailri.
Komipaiitepu Bano BUKOPUCTOBYIOTH KirouoBi (ppasu Pleasant Surprises ta Pleasantly surprised, siki
BKa3ylOTh Ha IO3MTHBHICTh Ta HECIIOMAIBAHICTh Bif MaHOyTHIX Oi3HeCOBMX KpoKiB. EdextnBHHM
3aco00M BUUICHHS iH(OpMaIlii Ta IPUBEPHEHHSI yBaru YMTadiB € Bapiailisi MpUQTIB, 32 JTOTOMOTOI0
K01 pykonmucHu# mpudt HiOK mincuttoe npuemHicTs ctoprpusis (You’ll be Pleasantly surprised with
Everyday Super), a BapiaTuBHE pO3MIIICHHS BEpOAIBHOTO PSIy Ta BUKOPHUCTAHHS JCKOPATUBHUX
CHMBOJIIB iHTEHCU(IKYE BepOaTbHUN MeceK. BakiimBuM 3aco00M Bi3yaizallii Ta eJIeMEHTIB MOBHOI
rpadiuHOI Ipy BUCTYIAE JIITEPHA CYOCTUTYIIIS, HAPUKIIA, 3aMIIICHHS JIITEPH O MIKTOIPAMOIO KHOITKH.

8) cycninbna abo coyianvna pexnama 30piEHTOBaHA Ha CIIOXKHUBAYIiB, 00’ €THAHMX ITEPEBAXKHO 3a
COLIIAJIbHUM CTaTyCOM — HaNpUKIIAJ, MaTepi-OJUHAYKHY, MIJIITKH, O3/1ITHI CIMEWHI MapH, JIFOIH, 110
MaloTh CITUTHHI 3aXBOproBanHs ToIo [1, ¢. 13-15].

W Beaddat  Bregkfastwith Benefits — Xiemsamres
ai ’” .r‘ "f) L J ; _’. ™ C:mb: y::n; (.A/‘Y:E'[l by hosting
$o 715 Q@ & e

#irk Ribbon Ereakfosts raise
money For reast Canct résearch. So hos

e

for the Hational i Cancer Foundation,
foe gister Tty M

www pinkribbonbreakfast.org.au

o contant uion 1300803 551

Puc. 7 [15]

e 3pa3ok pekiaMHOT KaMIlaHii, 10 Ma€e Ha METI MOBIIOMHUTH HaceseHHs nmpo DyHaaIio paky
MIATPUMATH aKI[IF0 Ta OpPraHi3yBaTH CHITAaHOK cepell APY3iB sl 300py KOIITIB Ha MATPUMKY DyHarii
1 MOJAIBIIUX NOCIIKEHb Y cdepi 60poThOU 3 pakoM. OTKe, MPOBECHE JOCTIHKEHHS CBIAYUTH PO
Te, WO 3a CTPYKTYpHUM TapaMETPOM aBCTPATIHCHKI PEKIaMHI TOBIAOMJICHHS TPaIUIIIHO
CKJIQJIAIOThCS 13 3aroJIOBKA, MiJ[3aroJioBKa, OCHOBHOTO TEKCTY Ta CJIOTaHA, Yepe3 SIKWH BTUIEHO OCHOBHI
MparMaTu4Hi1 HaMipu peKyIaMoIaBiliB. Ha OCHOBI KOHTEHTHOTO HANlOBHEHHS 1 IJIOBOTO CITPSIMYBAHHS
pPEKJIaMHUX TEKCTIB MOJYKHAa BHOKPEMHUTH KOPIIOpaTHBHY, Oi3HEC-peKiiaMmy, TOProBO-po3aApiOHY,
peKiIaMy TOProBOi MapKd, MOJITUYHY, CYCHUIbHY a00 COIliaibHYy, aJpeCHO-IOBIIKOBY peKiIamy, a
TaKOX PEKJIaMy 13 3BOPOTHUM 3B’SI3KOM, IO YMOJKIIHBIIFOE CITUTKYBaHHS 3 IIUTHOBOKO ayJIHUTOPIEIO Ta
peaizaliiro OCHOBHHX i (DyHKITIH.

BHCHOBKH Ta MepCrneKTHBU MOJANBIIOIO JOCTIUKeHHA. PexiiaMa CTaHOBUTH IHTETPAIBHY
CKJIAJIOBY Cy4YaCHOTO Ta3eTHOTO JHCKYpCYy, BIIOOpaKatouM CTaH PO3BHUTKY aBCTPAIHCHKOTO
CYCIIJIbCTBA Ta HOro moTpedu i CHoXkHBYi iHTepecH. PexnamHi TeKCTH 3a3HAIOTh MOCTIHHHUX 3MiH Ta
Moudikarlii, ToMmy moTpeOyIoTh MOCTIMHOT yBaru JIHIBICTIB, YPHAIICTIB Ta MapKeTOJIOriB, a 11e, y
CBOIO Yepry, CIIyTye MpeIMeTOM MaifOyTHIX MMOJIIBEKTOPHUX CTY/I1i.
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ITaBmok Asia, Porau IOausi. KoHTEHTHEBIE 0OCOOCHHOCTH MOJHKOXOBOH peKJIAMBI B ABCTPAJIHICKONH
neyatHoil mpecce. CTaThsi TOCBAIIEHA aHAIN3Yy KOHTEHTHO-CEMAHTHYECKMX OCOOCHHOCTEH ITOJHMKOIOBOM PEKIAMBI
TICYaTHOW TPECChl ABCTpaIMH C YU&TOM e€ IieyieBoro mpemsHadenms. Ocoboe BHUMaHKE OOpalleHO Ha WCIONb30BaHUE
BepOABHOTO TEKCTa C TOYKH 3PEHHS €ro KOPPeIMHA C TaKUMH HEBEpOAILHBIMHU CPENCTBAMH, KAaK MHKTOTPAMMBL,
HICOTPaMMBI, TIPAMDTHL, pa3MEIIeHHe CTPYKTYPHBIX KOMITOHCHTOB PEKIIAMBI (3aIjIaBus, ITOA3arIaBusl, OCHOBHOTO TEKCTa U
ciorana), (poTOM300paKeHNS, HEOOBIYHOE HamnucaHue OyKB, IBETOBas TaMMa. YCTaHOBJCHO, YTO JUIS TEYATHBIX Ta3eT
ABCTpajJiMM XapakKTepHBIM SBIISETCS HCIIOIb30BAHNME BHM3YyalbHO-TEKCTOBOM IIBETHOM pEKIaMbl, B KOTOPOH BepOaIbHO
TIpeNICTaBlICHHass WH(OpPMaIss WHTEHCU(DHUIIMPOBaHA, YTOYHEHAa WM JOIONHEHa HeBepOaJbHBIMA BH3YaIbHBIMH
cpeAcTBaMH. 3aMedeHO, 9TO 3(P(EeKTUBHBIM CPEICTBOM BH3YAJIHM3AIMH BBICTYIAIOT CYOCTHTYIIMH OYKB, MX HEOOBIYHOE
HAIMMCAHWE TN KaMTATM3AI, a TAKXKE JEKOPUPOBaHHE SI3BIKOBBIX 3HAKOB B Hadalle MpeMIOKeHNd Wi (pa3. BakHbM
CPEICTBOM BH3YyallM3aIMM BBICTYNACT S3BIKOBAS / JIMHTBHCTHYECKAs Tpadudeckas Hrpa, KOTopas MpeIyCMaTpHBACT
KpEOoM3alii0 BepOAIBHOTO psfia M WCIONB30BAHWE CAMHWI] JPYIHX 3HAKOBBIX CHCTEM C IIENBIO0  CO3IaHUSA
MYJIBTEMOJAEHOrO TekcTa. OOparieHo BHUMaHUE Ha TO, 9TO JU(depeHIaTbHON d4epToi TaHmmadTa aBCTPaTniCKOM
peKIIaMBl SIBIISIETCS WCIIONB30BAaHUE OTIEIBHBIX PEKIAMHBIX KaTaJIOrOB WM Ta3eT, MM3aifH W IBETOBAas TaMMa KOTOPBIX
ompenensercs IeneBoi aymuropueil. [IpoBeneHHBI aHAMM3 (aKTHIECKOro MaTepHalia MOATBEPIII, YTO TOIHKOIOBHIC
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AKTya/IbHI THTAHHA IHO3eMHOI @irosorii

peKIIaMHBIe COOOMICHHS PEATM3YIOT TIIABHBIC IParMaTUYCCKUE WHTSHIMH KOIMUPANTEPOB, a IMEHHO: 00PAIlaloT BHUMAHUC
MOTpeOuTENEH, 3aMHTEPECOBBIBAIOT, 3aCTABIISIOT 33yMaThCs HAJll PEKIAMUPOBAHHBIMU MPOMYKTAMH WM YCIyramu, U, B
pe3yabTare, IPUHATH CYTTECTUBHOE perieHue. Ha 0CHOBE KOHTCHTHOTO HAITOHEHHUS U TIEJICBOI0 HAMPABIICHUS PEKIAMHBIX
TEKCTOB, BBIICICHO KOPIIOPATHUBHYIO, OM3HEC-PEKIIaMy, TOPTOBO-PO3HUYHYIO, PEKIIAMy TOPTOBOM MAapKH, MOTUTHICCKYIO,
OOIIECTBEHHYIO WM COLMAJIBHYIO, aJPECCHO-CIIPAaBOYHYIO pEKIaMy, a TakkKe pekiamMy ¢ oOpaTHOW CBS3BIO, YTO JIENAET
BO3MOXKHBIM OOIIICHHUE C IIEICBOM ayTUTOPHUEH M TOMyYCHHUE OT3BIBOB. AKIICHTHPOBAHO BHUMAaHHE Ha TOM, YTO B TEMATHKE
PEKIIaMHBIX COOOTIICHU PEBATMPYET KOPIIOPATHBHASL, TOPToBasi, OM3HEC M COIMAITbHAS PEKJIAMBI, TOIIA KaK IMOTUTHICCKAsT
TIPENICTABIICHA SIMHUYHBIME TIPUMEPAMHU, YTO CBUIICTEITLCTBYET O TOM, UTO TIOJTUTHKH ABCTPAJIK HE UCTIONB3YIOT IIEYATHYIO
TIPECCY VTS OCBEICHUS CBOCH NIESITEHOCTH, a UCTIONB3YIOT JAPYTUe HH(POPMAIMOHHBIC IIAT(HOPMBL

KnioueBble ciioBa: medaTHas mnpecca ABCTpajiMH, PEKJIaMHOE COOOIIEHHE, ITOJIMKOIOBOCTh, BHU3YAIIM3alWs,
(hYHKIIUM pEKJIaMBI, KOHTCHT.

Pavliuk Alla, Rohach Yulia. Content Peculiarities of the Multimodal Advertisements of the Printed
Newspapers. The article deals with the analysis of the content semantic peculiarities of the multimodal advertisements of the
printed mass-media of Australia with the consideration of their aims and purposes. A special attention has been paid to the
usage of a verbal text in the context of its correlation with such nonverbal means as pictograms, ideograms, fonts, location of
the structural components of the advertisement (headline, subheadline, main text, and slogan), photos, unusual writing or
spelling of letters and words, and colour scheme. It has been found out that Australian printed newspapers are characterized
by the usage of visual textual colourful advertisements in which a verbal part of the information is intensified, specified or
enlarged by nonverbal means. It has been recognized that the effective means of visualization are letter substitution, atypical
letter writing or their capitalization, and decoration of language signs in the sentence or phrase initial positions. A very
important means of visualization is a language / linguistic graphic game which is realized through the creolization of a verbal
text and application of units of other sign systems and modes in order to create a multimodal text. It has been notified that
another distinctive feature of the Australian advertising landscape is the usage of separate advertising catalogues and
newspapers. A design and colour scheme of such publications are defined by their target audience. A conducted analysis of
the factual data has proved that multimodal advertisements realize the main pragmatic intentions of copywriters: they grab
attention of the target audience, rouse their interest, make them think about the advertised products or services, and in the end,
encourage them to take a suggested decision. On the basis of the content, aims and purposes of the advertisments, their
following types have been pointed out: corporate, business, retailing and wholesale, and trade mark advertisements; political,
social, and informative advertisements. There are also advertisements with the reverse connection with the target audience that
provides an opportunity to communicate with them and have feedback. It has been emphasized that the topics of the
advertisements are mainly connected with the corporate, trade, business and social advertising while the political
advertisements are hardly represented. It means that Australian politicians do not use printed newspapers in order to talk about
their political activities and employ other mass-media platforms.

Key words: printed newspapers of Australia, an advertisement, multimodality, visualization, functions of
advertisements, content.
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CBIVICHKI TBAPUHU B HIMEIIbKHAX ITAPEMISIX

VY cratTi BECBITJICHO HapaJurMy HiMEIbKOMOBHHMX HaiiMEHYBaHb CBIMCHKHMX TBapHH 1 1X (YHKIi. AKIICHTOBAHO
yBary Ha €KOJIOTIYHHX IIIHHOCTSX YKPAiHCBKOrO Ta HIMEIFKOTO HapoiB. 3ayBaKeHO, IO PO301KHICTh IIHHOCTEH 3yMOBJIEHA
HacamIiepe]] MEHTaJIbHO Ta KyJIbTYpHO. 3’5ICOBaHO OCOOIIMBICTD MPHUPOIH TIOHATTS ‘‘CBIiChKA TBapHHA ™, HOrO €TUMOJIOTIIO Ta
HalioHAJBHY crierudiky. CxapakTepr30BaHO JIOTIKO-TIPSMETHHIA 3B’ 130K MiXK TUKAMH TBAPHHAMH Ta CBIIICBKIMH B MEKaxX
dopmymu “cBiii — uyxwuit’. IIpoimocTpoBaHO peecTp HAMOUTBIT HaBHIX TPOTOIHIOEBPOICHCHKIX CBIMCHKUX TBapHH,
PO3KPUTO TIMOMHHY CEMAaHTHKY 300HIMIB Ta NparMaTHYHWN MOTEHIian BimmoBimHo. [TodaTok ¢opMyBaHHS 300HIMIB Y
HIMEIIbKOMOBHIM KYJBTYpi CSATa€ IaBHHOBEPXHBOHIMEIBKOrO IMEpiofy i OXOIUIIOE TBApHWH, MTaXiB i KoMax. BussieHo
ONVHUYHI HOMEHH M MHOXWHHI, a TaKOX iXHI CIIONYYEHHS, Y SIKMX BifOOpa)keHO MPOMOPINHHY 3aJIeKHICTh CBIHCHKOI
TBApHHU BiJ il rocriofaps, Cy0 eKTHBHY OLIHKY JIFOWHHM 3 €CTETUYHOIO JITHIHKOO “TapHe — HerapHe”, HeraTHBHE CTABJICHHS
70 “imeasbHOTO Apyra”. BcTaHOBIEHO MPHXOBaHMN MeXaHi3M “iea’bHOCTI” CBIHCHKHX TBapHH Ta MIpY iX 30BHILIIHBOI'O
BUMIpY, 3alpOIIOHOBAHO MOJENI HyMEPAaTHBHOI'O PO3PI3HEHHS €JIEMEHTIB, BUOKPEMIICHO Mepiofn OiONOTidHOr0 pO3BHTKY
CBIHCBKHMX TBapuH, JU(epeHNifoBaHO CTaTh, TEHETHKY, Micle HepeOyBaHHS, MOBEAIHKY. [IpocTe)keHO KOMIUIEKCHHH Ta
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