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POJIb CJIOTIB T¥T i 34PA3 KOHUEINTY GLAMOUR
Y KOMYHIKATUBHUX CTPATEI'TSIX AHIVIOMOBHOI'O
MAC-MEJAIMHOI'O JUCKYPCY

Hocnimxeno nousTiiHui komrnoneHT koHuenty GLAMOUR, Bep6aii3oBaHuii y cyyacHOMY aHTJIOMOBHOMY Mac-
MeniiHOMy AucKypci. KoHuenrtyanbHi CKIaIHUKH, SIKI yTBOPIOIOTH MOHATIHHMI kommnoHeHT koHuenty GLAMOUR,
CTPYKTYpOBaHi y BHIIsAl ¢peliMy, SKMH MOXHa 3MOJAENIOBaTH Ha OCHOBI aklioOHaJIbHOrO (¢peiiMmy 3a
C. A. )Kaboruncekoro. PosrmsHyto 3amoBrHenHs cioTiB TYT 1 3APA3 ¢peiimis JOCATHEHHA T'NTAMYPHOCTI
(YSBNEHHAMH TIPO Micle, pempeseHToBaHMMH KoHnentamu JOPOI'MM KYPOPT, JIOPOT'A SIXTA, JOPOTMH
OCOBHSK, BEJIMYE3HA TI'APJEPOBHA KIMHATA) ta KVYIIIBJIA T''TAMYPHOCTI (xonuentom MAT'A3WH
3HAMEHUTOI'O JOPOI'OI'O BPEH/LY). Lli ppeiimu CTpyKTYpyIOTh YSBICHHS MOBIIB IIPO Pi3HI CIIOCOOU TOCSTHEHHS
TJIAMYPHOCTI JBOMA PI3HUMHM KaTETOPIsIMH JIIOZCH: 3HAMEHUTOCTSIMU Ta 3BHYaiiHUMHU JonpMu. KpiM TOro, BUOKpeMIIEHO
cTpaTerii BiICTOPOHEHHS pCELUII€HTa, 3arpaBaHHS 3 PEUUIEHTOM 1 TPIIYyYSHHS PEUHUI€HTa, SIKi BUKOPHUCTOBYE
MPOXYLEHT BUCIOBIIOBAHHA IJISI CTBOPECHHS Y PELMIIIEHTIB IIOBiOMJIEHb IIEBHHX YSABIEHb PO Iiamyp. AHami3
3acBiquye, 0 JUCKYpC, v sikoMmy Bepbaiizyethes koHient GLAMOUR, He nuiie iHGOpMYy€E PEIHITIiE€HTIB PO HASBHICTH
TaKOTrO SIBUIIA, SK TJIAMYP, a i CIIOHyKa€ 10 EeBHUX JiH.

KuarouoBi cioBa: mac-meniitnuii  muckype, konient GLAMOUR, mnoHsTi#HHHUN KOMOOHEHT, (peiiM, cCIorT,
CTpaTeris.

IMocTaHoBKa HaykoBOi Npo6Jjevu Ta ii 3HavyeHHs. CioBo glamour (i BiZNMOBIZHO KOHIIETT
GLAMOUR) y mac-MenidHOMY IUCKYypCi 3ragyeTbcs Iy’KE€ YacTo, 100 MiAKPEcIUTH NPUBAOIMBICTH
nmoJii, )kuTiia, pedi, Micus ado soaunu [4, 7]. GLAMOUR B Mac-MemiifHOMY ITUCKYpCi HE € CTaOlIbHOIO
kareropiero. Konmentr GLAMOUR 3aBxam 3anexuTh Big cHuTyamii Ta cy0’ekra. 3rigHo 3
TPHOXKOMITOHEHTHOI CTPYKTYPOI KOHIENTy (0OpasHui, MOHATIMHHUMN, IiHHICHMNA ckiagHuku) [1, 7;
3, 109] posrinsHemo monsATiHHUI kKoMroHeHT koHuenty GLAMOUR, BukopucTOBYHOYM JaHi OHJAiH-
KYpPHAIIB 1 peaniTi-ioy. 3 METO aHallizy MM a0cTparyeMocs BiJl akTyaji3alii oOpa3HOro i OLIHHOTO
KOMIIOHEHTIB y KO)KHOMY KOHKPETHOMY BUIAJIKY 1 30CEpeIMMOCs Ha aHaji31 MOHATIHHOIO KOMIIOHEHTA.
Teopist ¢peiimiB, y Mexax sSKoi ¢GpeliM pO3TISIAEThCS HE SK THI KOHIENTY, a SK KOHIETTyallbHa
CTPYKTypa, TPOTOHYE 3PYYHHU IHCTPYMEHTapii Uil aHali3y MOHSATIHHOTO KOMITIOHEHTa KOHIENTY
GLAMOUR.

AHaJi3 pocaimkenb i3 uie€i mpodaemu. IaTepec 10 rmamypy gk 10 GpeHOMEHa, SIKUM BU3HAYAE
0C00JIMBOCTI CHOCOOY JKUTTSI JIIOAMHM 1 TO-HOBOMY CTPYKTYPY€ IpPOCTIp HaBKOJMIIHBOTO CBITY,
BU3HAuuBCs Ha pyOexi XX—XXI cr. Hapasi icHye Hu3Ka HAyKOBHMX JOCJIPKEHb, MPOBEICHHX
B. Bypsikocbkoro, . Kasumuposoro, M. Jlapunoro, I. Hedusmesoro, M. Ps6oBoro i iH., B SKHX
BUBYA€THCS KoHIENT «[ mamyp».

Ls cTaTTs € OJIHIEIO 3 MEPIIUX CIPOO JOCTIAMTH MOHATIHHNK KoMnoHeHT koHienty GLAMOUR i3
MOTJISITY KOTHITHBHOTO IMiJIXO/TY, IO 3yMOBITIO€ AKMYAIbHICMb HAIIOT POOOTH.

Mera i 3aBganns crarti. Bupuntu nonsriinuii komnonent konnenty GLAMOUR y cydacHomy
aHIJTIOMOBHOMY Mac-MEIIMHOMY ITUCKYpCi — MeTa OOCHi/KeHHs. il MOCATHEHHS MOCTaBJICHOI METH
BUCYHYTO Taki 3aBIaHHs: mpoanainizyBatu 3amnoBHeHHs cioTiB MICLE i HAC ¢peiiMiB-KOHCTUTYEHTIB
noHsATiiiHOro KommoHenta Kouuenty GLAMOUR; BuSBUTH OCHOBHI cCTpaTerii, siKi BHUKOPHUCTOBYE
MPOAYLIEHT BUCIIOBIIOBaHHs B TekcTax 3MI, ne akryanizyerscs konuent GLAMOUR.

06’°eckm nocnimxenHs — konuent GLAMOUR. Bubip 1nporo KOHIENTY 3yMOBIEHO HOTro
OPHTIHAJIBFHOIO aKTyalli3alli€l0 MOHATIHOTO KOMIIOHEHTAa B CyYaCHOMY AHTJIOMOBHOMY Mac-MeIiiHOMY
JMCKYpCl, SKa MiANOPSAAKOBAaHA TNPArHEHHIO MPOAYIEHTIB BHCIOBIIOBAaHb CTBOPUTH B PEIMITIEHTIB
MIOBIJIOMJICHb TI€BHI YSBJIECHHS MPO Tiamyp sK CBIT/KHUTTA. Came TOMYy mpeomemom JIOCTIIKCHHS €
MparMaTHYHI 0COOJIMBOCTI akTyami3arii nousartiiHoro komrnoHeHTa koHnenty GLAMOUR y cygacHomy
aHTJIIOMOBHOMY Mac-MeIifHOMY JHUCKYPCi.

Mamepianom OCIIKEHHS CITyTYBaIIM CTATTI 3 aHTJIOMOBHUX BHIaHb KypHaniB Curbed, Sailboats,
Daily Treat, Globalblue 3a nepioz i3 2012 o 2017 pp., aBa Bumycku peaniti-mmoy Wife Swap tpuBanictio

© Capanwk €., 2017
146




Haykosutl scypHaa. Ne 6/2017

44 xpuunu (2004) 1 52 xBuuan (2016), a Takox OHNAH-cIOBHUKK BumaBHuITBa Cambridge University
Press. [IpoBeaeno anaii3 JBOX aHPIB Memia (OHJIAWH-KypHAIIM W Telenepenadi), mo 00’ €JHyIOTh Y co0i
XapaKTePUCTUKH iHPOPMAIIIHHOTO 1 IHTEPAaKTUBHOTO Mac-MEIIHHOTO MPOCTOPIB.

Buxkinang ocHOBHOro marepiajy W OOIPYHTYBAHHS OTPHMAHHUX pPe3yJbTATIB JOCITiIKeHHS.
AkiioHanbHHM (peitm, SKUII € OCHOBOI CTPYKTypyBaHHS TOHSTIHHOTO KOMIIOHEHTa KOHIICTITY
GLAMOUR vy cydacHOMY aHIJIOMOBHOMY Mac-MEAIMHOMY AMCKYypCi mependadae y CBOEMY CKIaJl
HasBHICTh cioTiB TYT 1 3APA3 [2, 19]. Braxkaemo 3a nominbpHe HazuBaTu ciot TYT — ciorom MICIIE,
y siIkoMy 30epiraeTbcs iHpOpMallist mpo Miclie, 3 SKUM MOB’i3aHui nepedir neBHoi nouii, a cinot 3APA3 —
cinoroM YUAC, y sxoMy 30epiratoTbCsi BiIOMOCTI PO Yac, KOJW/TIPOTITOM SIKOTO BiIOYBA€THCS 3a3HaUeHa
nisi. Y npoananizoBanux Tekctax 3MI cinotu MICHE 1 HAC nabyBaroTh pi3HOT 3MICTOBHOCTI, 3aJIEKHO
BiJl TOTO, KU caMme 3 JBOX (pelMiB-KOHCTHUTYEHTIB MOHATIHHOrO KommnoHeHTa koHuenty GLAMOUR
aktyanizyetbcst B KoHTekcTi: ¢peiim JOCATHEHHA TJIAMYPHOCTI um ¢peitm KVYIIIBJIA
I'TAMYPHOCTI. Kpim Toro, 3anoBaenns ciotiB MICLE 1 HAC 3anexutp Hacammepes Bil METH, SIKY
CTaBUTH TEepeJl COOOI0 MPOIYLIEHT BUCIOBIIOBAHHSI.

Hus ¢pperimy JOCATHEHHSA T'JIAMYPHOCTI xapakteprno 3amoBHeHHs ciioty MICHE
YSBIGHHSMH TPO MicCIle, iK€ HeIOoCshKHE nepeciuHiil moauHi. i ysBIeHHS penpe3eHTYIOThCS TaKUMH
OCHOBHHMHU KOHIIETITAMHU:

1) IOPOT UM KYPOPT: y HaBeneHOMy HIK4e (pparMeHTi 3 peaniti-moy konnent GLAMOUR
00’exTHBOBaHO 3a Jomomoror sekcemu glam; xonnent KYPOPT penpe3eHTOBaHO YSBICHHSIMH PO
Jlac-Berac, akryanizoBaHumu TonoHiMoM Vegas: “Tonight on a celebrity wife swap free spirit and multi-
award winning actress Cloris Leachman and latinery performer Pia Zadora whose life is all Vegas Glitz
and Glam” [6]. Cnor YAC 3anoBuenuit konunentom YCE JKUTTSHA (3BHAMEHUTOCTI): whose life is
all Vegas Glitz and Glam. Cuniz 3BepHyTH yBary Ha BUKOPHCTaHHS KOPOTKHX PO3MOBHHUX (hOpM, 30Kpema:
Vegas 3amicTh oBHOI odirtiiiHoi Ha3Bu Las Vegas i glam 3amicts glamour (cioBHuk [5] mogae gekcemy
glam — Informal short for glamorous). Lli dopmu € CTHITICTHYHO MAPKOBAHUMH 1 HUMHU MOCITyTOBYHOTHCSI
B HEOoQIIIIIHOMY CHIJIKYBaHHI, IO CTBOPIO€ aTMoc(hepy HEBUMYIICHOTO CIUIKYBAaHHS 3 IVIsSAadeM IOy 1
NICUXOJIOTIYHO JELI0 3MEHIIYy€e BiJCTaHb MDK IJIAMypPHOIO 3HAMEHMTICTIO Ha IJIaMypHOMY KypopTi #
NEePeCiYHUM TIJIs11aueM IOy, SIKUH IMOBIPHO HIKOJIM B PEAJbHOMY JKUTTI HE 3MOKE€ JJ03BOJIUTH COO1 TaKuit
rIaMypHUR BiIMOYMHOK. IIpoayleHT 1bOoro mHOBIOMIIEHHS BHUKOPHUCTOBYE CTPATeril0 NpHJIy4eHHs
peuuIienTa, modmo cmeopennsn ino3ii Moxycaueocmi (1€2K020) O00CAZHEHHA 2AMYPHO20 HCUMMA
PeUUnicHmoM noGi0OMIeHH L.

Kpim Toro, B esikux hparMeHTax mpocTeKyeMo 00’ €KTHBAIIIO YSBJICHb MPO INIAMYPHHN KypOpT y
KOHTEKCTI HaraJyBaHHSI PELMITIEHTY MOBIJOMJICHHS NMPO HaA3BHYAIHO BHUCOKI LIHU LBOTO KYypOPTHOTO
BIJINIOYMHKY, & OTXKE, PO HOro JOCTYIHICTh BUKIIOUHO 3aMOKHUM (i 3HAMEHUTHM), Hanpuknan: “‘For the
upscale Hawn only Aspen Colorado will do. Aspen is very glamorous place to ski. Their mountain
retreat is 10 thousand dollars a night with a butler thrown in” [11]. V upoMy ¢parmeHTti Bimommuii
KypopT AcmieH iMeHyeTbhcs 3a jgomomororo BiacHoi Ha3Bu Aspen, konnent GLAMOUR BepOanbHO
pernpe3eHTy€EThCs JIeKceMoro glamorous. Sk 6aunuMo, BAKOPUCTOBYIOTHCS TIOBHI (hOpMH CITiB, IO CTBOPIOE
arMoc(epy odimiiiHocTi moBigomiieHHs. [Ipocteskyemo yroudenHst minu 3a oauy wid (Their mountain
retreat is 10 thousand dollars a night), o € 3ananTo BHCOKOMO s mepeciunHux Jtoaeit. IligkpecieHo
BiJICTaHb MDK OaraTMMu Ta 3HAMEHHUTUMH — THMH, KOMY JIOCTYNHE TJaMypHE >XUTTS, W TMPOCTUMH
naroapMu. BiacHe KaKydd, pO3Kill TYT 3raJy€ThCsl YOTHUPH pa3u: Ha3Ba IOPOroro Kypopty, glamorous,
upscale, 10 thousand dollars. Tnakme kaxy4u, cior YAC Garato pa3iB 0xapaKTepU30BaHUIA K TOPOTHUIL.
Oxkpim Toro, ciot YAC 3anosHennii konnentom HEOBMEXKEHWMW YAC (JJI1 3HAMEHUTOCTI),
a/pKe y KOHTEKCTI HE HAeThCS NP0 KOHKPETHHWH TMepion mnepeOyBaHHS Ha KypopTi, a JHIIEe Mpo
(moTeHwiitHO HeOOMEXeHy) MOXIHUBICTh OyTH Tam. OTXe, y MOPIBHSAHHI 3 MOMEPETHIM MPUKIAIOM, Y
IIOMY Pa3i CIOCTEPIraeMo 3aCTOCYBAaHHS CTpaTerii BiAICTOPOHEHHSI PelUNli€EHTa, Moomo 3aKpinienns
nepeKOHAHHA NPO HeOOCMYNHICHb 2NAMYPHOZ0 HCUMMA Nepeciunill 100UHI, O CBIIYUTH PO Te, M0
TaKi BiZIMIHHOCTI, HaBITh SKIIO BOHH 1 ICHYIOTb, € JIUIIIE JTUXOTOMIEIO.

2) JOPOTUM OCOBHSIK: y 3aronoeky crarti “The 26 most expensive houses for sale in Los
Angeles right now. Top of the list? A $250-million spec mansion with 21 bathrooms” na BeG-caiiti
rasetn Curbed Los Angeles [7], xomment JOPOI'M OCOBHSIK akTyani3oBaHO 3a JOIOMOTONO
iMeHHEKa Mansion. Cema «JIOpOTHii» y CKJIaji CIoBa Mansion peecTpyeTbesl TIIYMAYHUMH CIIOBHUKAMHU,
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30KpeMa, y Takiil aedinimii: “a very large, expensive house” [5]. Kpim Toro, 3apaxyBaHHs 3a3Ha4€HOTO
OCOOHsIKa JI0 KaTeropil HAMIOPOXKYMX KHUTIOBUX OYAMHKIB, BHCTABJICHMX Ha MPOJAXK, 3AIHCHIOETHCS
IISIXOM BHKOPUCTAHHS KOHCTPYKIIT 3 HAWBUINUM CTyreHeM nopiBHsHHs: the 26 most expensive houses
for sale, a $250-million spec mansion. Axrtyamizarii 1i€i ceMd B PO3IISIHYTOMY KOHTEKCTI CIIPHSE
BKa3iBKa Ha Jy)K€ BHCOKY I[iHy, IO CTaHOBUTH Minbiionm momapis — $250-million. V crarri konment
GLAMOUR Bep6asizoBano moBHOW (hopMoro mpukMeTHUKa glamorous y ¢parmenTi: “Glamorous in a
very classic way, the home is seeking $66.65 million”. BubpaBmm Takuii pakypc Ui HOBiJOMJICHHS,
MPOIYIIEHT BUCIIOBIIOBAHHS BIAETHCSA 1O CTpaTerii BiICTOPOHEHHS pPEIMITiEHTa. Y TEKCTI CTATTI I
CTpaTeTisl TOCHIIOBHO pPealli3yeThCSI METOIOM IOBTOPHOI KUIbKapa3oBOi EKCIUTIIATHOI aKTyami3arlii
xounentis GLAMOUR i JJIOPOTM OCOBHSK, nanpuxnan: “This Spanish Revival in Beverly Hills is
timeless. In addition to a lovely master suite with dual bathrooms and dressing rooms, it features a motor
court and three-car garage, plus a shell-shaped pool. Glamorous! It’s listed for $29.5 million” [T7].
JletanpHa iHdopMaliis mpo neld OyAMHOK, HaBeAEHA Y CTaTTi, MAMOPSAKOBAaHA TOJIOBHIM METI —
BUKJIMKATU y PELMITIEHTA CTATTI 3aXOIUICHHS BEJIUYYIO 1 PO3KIIIIIIO ILOTO OCOOHSKA, HAMpUKIam: ‘it
features a motor court and three-car garage, plus a shell-shaped pool”. YsaBnenus mpo riaamypHy
JIOAMHY aKTyalli3oBaHO 3aBIsaku pedepenmii mo Beverly Hills, wmicis, mo cuMBoizye poskimn i
rojutiByAchkuil rnamyp 40-x pp. Sk 6aunmo, 3aCTOCYBaHHS cTpaTerii BiACTOPOHEHHS] pelMITiEHTa i
gac aktyanizanii konenty GLAMOUR moB’s13aH0 31 CTBOPEHHSIM y CBIZOMOCTI PEIUITIEHTA YSBJICHHS
PO HEAOCTYNHHH HOMY MIAJIEHO JOPOTHH 1 mpekpacHuii 00’ekT (i CBIT), KU BHKIHKAE 3a3poOIli i,
HOIIPU MO0 HEJIOCTYTIHICTh, Oa’kaHHS.

3) IOPOT'A SAXTA: y 3aronoBky cratti “Christina O — The Glamorous Superyacht — Sign of
Opulence in 1950’s is on Sale” Ha BeO-caiiti xypuany Sailboats [10] konment GLAMOUR
aKTyai3oBaHO 3a gornomororo yiekcemu glamorous. Konmenr JIOPOT'A SIXTA otprMaB 00’ €KTHBALIiO
3aB/ISIKM CKJIAJHOMY IMEHHHUKY Superyacht, Bogno4ac mpedikc SUPEr- akTyaridye 3HAYCHHS «TaKHid, [0
nepeBuilye 3BuuaiiHi (skocti)»: “super- (prefix) more than usual” [5]. ¥V crarri mnpomyueHt
MIOBIJIOMJICHHSI BJA€ThCS /10 CTpaTerii BIJACTOPOHEHHs PELMIIIEHTA, BKAa3ylOUM Ha BEJIMKUH PO3MIp
«cymep’sixti» (“She ranked 31st among the top 100 largest yachts in the world as of the year 2013; With
99.06 meters length, 11.12 meters beam, 4.24 meters draft”), i HasuBarouM BaXJTMBHUX JIOJCH i
3HAMEHUTOCTEH, Ul SIKMX IPOBOIMIKMCS 3IpKOBI Beuipkd Ha sxTi, Hampukiax, “This glamorous
superyacht has hosted star-studded parties for very high profile celebrities and important people. She has
seen Marilyn Monroe, Elizabeth Taylor, Richard Burton, John Wayne, John F Kennedy...” [10],
HAroJIOIIYIOYM Ha BHCOKOMY cTaryci rocreil sixtu: very high profile celebrities and important people;
iconic and historical elite people; star-studded. Cmor YAC 3amoBHEHHH KOHIIEITOM
HEOBMEXEHHMI YAC (JUIS 3HAMEHUTOCTI), BepbanmizoBaHuM 3a JONOMOTOK BHpasy for
everyone to spend time together in a style that reflects the high standards of the interior, y sxomy
croBocnony4eHHs time together migkpecitoe BiCyTHICTh OyIb-SIKMX YaCOBHX PAMOK 1 JJIsl 3HAMEHUTOCTI,
i s mepeciunoi monuHH. [IpocTeKyeMO BHUKOPUCTAHHS MPOAYLEHTOM MOBIJOMJICHHS CTpaTerii
3arpaBaHHsl 3 PEHMMIEHTOM IUITXOM 320XOUYEHHS KOKHOTO MPOBECTH CBiM 4ac Ha maiyOi riaamypHOI
«cynep’ aXTH».

4) BEJIMYE3HA TAPJEPOBHA KIMHATA: konuent GLAMOUR akryamizyetscst y
3aroioBKy ctarti “‘Get A Sneak Peek At The Most Glamorous Celebrity Closets” Ha BeOG-callTi )KypHaITy
Daily Treat [8] 3a momomororo nekcemu @lamorous. Y TeKCTi CTAaTTi YSBICHHS MPO BEJIUYE3HY
rapJepoOHy KIMHATy EKCIUTIHUTHO BIJOOpak€HO SIK OOOB’SI3KOBUM KOMIIOHEHT TIJIaMypPHOIO KHUTTS
HAWMOMYJAPHIMIUX 3ipOK, HI0 PENpEe3eHTYEThCS Yepe3 BHUKOPHCTAHHS KOHCTPYKLIlI 3 HAWBHIIMM
cryneneM mnopiBasHHs: “In the Los Angeles mansion Christina Aguilera, one of the world’s biggest
popstars, has also one of the biggest clothing closets” [8]. Cior UAC 3amoBHeHo koHientom YCE
KUTTSI, 00’ ekTHBOBAaHUM 3a JOMOMOTOK TpHUCTiBHUKA always, BomHoYac YSBJICHHS NpPO TJIaMypHY
JIOJMHY aKTyasi30BaHO 3aBIsku pedepeHmii 10 Benukoi KigpkocTi mkuHCIB (but she insists she has
“always dressed for comfort”, which we can clearly see from her 50 pairs of jeans and more than one
pair of Ugg boots). 3HaMeHUTICTh 3ayBaxKye, IO IAMypPHE KUTTS MOXe OyTH KOM(OPTHHM, BOJHOYAC
MPOTHUCTABIIAIOYN KOM(POPT MPUEMHOMY OO0JIIO, SIKMI BITUyBA€N IiJ] YaC HOCIHHS JIOPOroro OpeH0BOTO
B3yTTA Ha BHCOKMX Tigbopax (Talking about her shoe collection, she mentions her Christian Louboutin
espadrille wedges which she calls “a beautiful pain” (she sprained her ankle wearing them in Paris),
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BosHOUYAac mpucyTHs pedepenuis no Ilapmwka sk cHMBOIY MOIM Ta Tiaamypy. Y CTaTTi 3aCTOCOBAHO
CTpAaTeTi0 BiJICTOPOHEHHS PEIUIIEHTa, Ky 3IIHCHEHO, 30KpeMa, NUIAXOM TepeiKy MOJHOTO B3YTTS
Bimomux moporux OpenmiB: Everything on my shoe wall is grouped by designer-Louboutin, McQueen,
YSL — all in their own little family. And there’s room for boots up top, a TakoX 13 TOJATBIINMH
HOMiHamisMK pedeit criBauku: The organized star also has areas for her jeans, jackets, coats, skirts,
sweaters and jewelry in the ultra-glam room, all topped off with a chandelier and leopard-print rug.
Glam! V¥V cnoBocmonyuenni ultra-glam sxuBaerscst migcumoBansHuii mpedikc ultra-, mo axryanmizye
3HAYCHHS <YK€ BEJUKHIA 32 KUIbKICTIO a00 cTymenem»: “extreme or extremely” [5]. V ubomy dparmenri
TaKka CTpareris MiACHIIOEThCS METOJAOM aKTyamizamii Jjekcemu glam 31 3HAKOM  OKJIMKY
JUTS TIACWIICHHS €MOIIIMHOTO 3a0apBIICHHS PEUCHHS.

Amnani3 3anoBHeHHs cinotiB MICHE i YAC ¢peiimy JOCATHEHHSA I'NIAMYPHOCTI nas
MOXUIMBICTh TakoX 3’scyBaty, 1o cjioT MICIIE moB’s3anuii Hacammepen 3 ySBICHHIMHU PO Micue, 1e
ocoba-Hociii znamypy 0eMOHCHPYE THUWUM C8010 2amypHicms. 30KpeMa, TiepeOyBaHHS Ha JOPOTOMY
KypoOpTi YW JOPOTii SIXTi, JKUTTS B JOPOrOMYy OCOOHSKY, KOPHUCTYBaHHS BEIUYE3HOIO TrapIepoOHOI0
KIMHATOIO (KOHIICTITH JIOPOTUI1 KYPOPT, JIOPOT'A SIXTA, JOPOI'Mi1 OCOBHSK, BEJIMYE3HA
I'APJIEPOBHA KIMHATA 3anoBaioroth cinotr MICHE), noB’s3ani 3 tumu micusamu, ae XTOCH
(rmamypHa ocoba) IEeMOHCTPY€E CBOIO INIaMypHicTh. MicIie, /i€ TIaMypHICTh BIACHE JOCATAETHCS, — BAaHHA
KiMHaTa, CaJOH KpacH, onepauiifHa IIaCTUYHOTO Xipypra, ¢piTHeC-3a1, MepyKapHs TOIIO — HE MOTparuisie
y QoOKyc yBard TMpOIYIECHTIB BHCJIOBIIOBAHHSA, KOTpi OyAylOTh CBOi TOBIJIOMJICHHS Ha OCHOBI
posropranns ¢peiimy JOCATHEHHSA TJIAMYPHOCTI. [0 TeHACHII0 MOXHA BHTIYMadUTH
HasBHICTIO B cTpyKTypi KoHIenTy GLAMOUR MakpocKkiagHiKa «HECIIPABKHICTBY.

3anoBuenHs cioty MICHE ¢peiimy KYITIBJIS TJIAMYPHOCTI 31ilicHIOETBCS 32 TOTIOMOT OO
kounenty MAI'ASUH 3HAMEHUTOI'O JOPOI'OI'O BPEHY, nanpuknaxa: “Prada’s glamorous
new Parisian store” [9]. YV HaBeleHOMY AMCKYpCHBHOMY (parMeHTi 3 omianH-xypHany Global Blue
koHuent MATA3BUH 06’extuBoBanwmii imennukom store, korment GLAMOUR — nekcemoro glamorous,
xounent 3HAMEHUTHUA I[OPOFI/IIZ BPEH]I — wnassoro Prada. BkasiBka Ha MicLE€3HAXOKEHHS
marasuny (Prada’s recently opened store on the rue du Faubourg Saint-Honoriu in Paris, designed by
architect Roberto Baciocchi and housed in a 19th-century former palace, is both grand and glamorous)
[9] BuKOpHCTOBYETBCS SIK HATSK Ha TJIAMypPHICTH OpEHIy 3aBISKH CTEPCOTHUITHHM acCOIaIlisiM Mix
@panuiero Ta Bucokoro mMozor. Cinor YAC 3anoBHeHo koHuentom MUHVYIJIE: y pparmenti iiaerscs npo
Te, [0 Mara3uH HEM[OAaBHO BiAKpUBCs — recently opened, # iMIUTiKy€eThCsI, 1110 PEUITIEHT TOBIJOMIICHHS
BXKe MOxe mpuadatu Oaxkanuii 00’ext (the men’s and women’s spring/summer 2012 collections).
[TponyuieHT MOBiTOMIIEHHSI BUKOPUCTOBYE CTPATETil0 NMPUJIyYeHHs] pelMIi€HTa, HA/Tal0ud MOXIIUBICTh
npua0aTH MI0Ch TIIaMypHE K JJOCTYITHE BCIM.

BuCHOBKM Ta mNepcHeKTHBH TMOJAJBIIOr0 AoCHizxkeHHsl. [ligBoasSYM MiACYMOK, MOXHA
KOHCTaTyBaTH, L0 akTyami3amis mMmoHATidiHOro kommoHeHTa konnenty GLAMOUR y cydacHoMy
aHIJIOMOBHOMY Mac-MEAIMHOMY IHCKYpCi MiINOPsIKOBaHA MParHeHHIO MPOIYLEHTIB BUCIIOBIIOBAHb
CTBOPHUTH Yy PELMITIEHTIB MOBIJIOMIICHb YSBJICHHS MPO TIaMyp SK CBIT/croci0 uTTH, ki € 1) HabaraTo
KpalluMH BiJl TOBCAKICHHS IEPECiYyHOl JIIOJUHM, a TOMY MpuBaOiuBe, OakaHe, >kajaHe, xo4ya W
HENOCsHKHE (cmpamezisa 6i0cmoponenHs peyunichma) i1 2) BapTte TOro, o0 xoya O YacCTKOBO
HPUITYYUTUCS IO HOTO Yepe3 CIOIISIJaHHs TIIaMyPHUX NOIH (cmpamezis 3a2pasanns 3 peyunicHmom)
YM KYHiBJI TJIAMYPHHUX TOBapiB (cmpamecia npunyuenns pewunienma). Y Takuid cnocid TUCKYpC, Y
sakoMy 00’ektuByeThcsi koHenT GLAMOUR, He nuiie iHQOpMye pelMIi€HTIB MPO HASBHICTH TaKOTO
SBHILA SIK TJaMyp, a i copusie GOpMYBAHHIO MEBHUX COLIAJBHUX OYIKYBaHb 1 3alMTIB 1 CIOHYKa€ 0
MEBHUX [1{, sIKI MAlOTh €KOHOMIYHI (PICT MpOoJIaXy MEBHUX IMOCIYT 1 TOBapiB), coliaibHi (popMyBaHHs
coliaNbHOTO 00pa3y JIOAWHY, ii MParHEHHsS JOCATTH 1 MPOJEMOHCTPYBATH NMEBHUN COLAJIBHUM CTaTyC),
€CTEeTHYHI (€CTeTH3allisl CBOTO >KUTTS) 1 MCUXOJOTIUHI (BIUYTTS HACOJOIH, 33J0BOJICHHS, SAKI MOXYTh
OTpPHUMATH CIIOKUBAY1) HACIIIIKH.
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Capaniok Esrennsi. Poib ciaoroB 3JJECh m CEMYAC xonnmenta GLAMOUR B KOMMYHHKATHBHBIX
CTpaTerusiX AaHIJIOSA3BIYHOTO Macc-MeIMifHOro auckypca. lccrnenoBaHO TNOHSATHHHBIA KOMIIOHEHT KOHIENTa
GLAMOUR, Bepbanm3upyeMblii B COBPEMEHHOM AaHTJIOS3BIYHOM MacC-MEIUIHOM Juckypce. KoHienTtyambHbIe
COCTaBIIAIONINE, KOTOPBIE O00pa3yloT MOHATHHHBINA KoMmmoHeHT koHienta GLAMOUR, cTpykTypupyioTcs B BHAE
¢dpeiiMa, KOTOPHI MOXKHO CMOIEIHPOBATH HA OCHOBE aKIHOHAIBHOW Mozaenu, npemnoxkeHHoi C. A. YKaOGoTHHCKOIL.
PaccmoTpeno  3amomuenms  cinotos 3JJECh  um CEHMYAC  ¢peiivo  JOCTUXEHUE T'JIAMYPHOCTH
(IpeICTABIICHUAMHE O MecTe, pernpeseHTupyeMbiMu konuentamu JJOPOIOM KYPOPT, JIOPOT'ASl SIXTA, IOPOT'OM
OCOBHSK, O'POMHASA I'TAPAEPOBHASI KOMHATA) n IIOKVYIIKA INTAMYPHOCTH (xoxuentom MAT'A3WH
3HAMEHUTOI'O JOPOI'OI'O BPEH/IA). Ot (peliMbl CTPYKTYPHPYIOT MPEACTABICHUS TOBOPSIIUX O Pa3IHYHBIX
croco6ax JOCTMKEHHS TIIaMypPHOCTH JIBYMSI pa3JIMdHBIMU KaTETOPHUSMH JIIOJIEH: 3HAMEHUTOCTSIMUA M OOBIYHBIMH JIFOIbMH.
Kpome ToOro, BBIOENEHBI CTpPAaTeTMHd OTCTPAHEHUS pPEIWIIMCHTa, 3aWTPhIBAHHE C PEIUINHEHTOM M IPHOOIIEHHUE
pelMIMeHTa, KOTOphle HCHOJB3yeT aBTOP TEKCTa IS CO3JAHHS Yy PENUIHEHTOB OINpPENENICHHBIX IPECTAaBICHUN O
riaMmype. AHaiau3 TOKa3bIBaeT, YTO JUCKYpC, B KoTopoM BepOamusupyercs koHuent GLAMOUR, He ToJbKO
HHPOPMHUPYET PEUUIHEHTOB O CYIIECTBOBAHMHM TAaKOTO SBICHHSA KaK TJaMyp, HO M TOOYXKIaeT K OMPEAEICHHBIM
JIEHCTBUSIM.

KuaroueBbie cioBa: macc-menuitHbiii muckypce, koHnent GLAMOUR, mOHATHIHBI KOMIIOHEHT, (GpeiM, CIOT,
CTpaTerus.

Saraniuk Yevheniia. Role of Slots HERE and NOW of GLAMOUR Concept in Communicative Strategies
of Mass Media Discourse. The article deals with the conceptual component of the GLAMOUR concept, verbalized in
modern mass-media discourse. The elements that form the conceptual component of the GLAMOUR concept, are
structured in the form of a frame, which can be modeled on the basis of the actional frame by S.A. Zhabotynska. We
consider the filling of slots HERE and NOW of frames ACHIEVING GLAMOUR (assumptions about the place

150



http://dictionary.cambridge.org/
https://www.youtube.com/
https://la.curbed.com/2017/1/25/14367392/most-expensive-mansions-homes-for-sale-la
http://www.dailytreat.net/view/a-sneak-peek-into-celebrity-closets/
http://www.globalblue.com/destinations%20/france/paris/pradas-glamorous-new-parisian-store/
https://la.curbed.com/2017/1/25/14367392/most-expensive-mansions-homes-for-sale-la

Haykosutl scypHaa. Ne 6/2017

represented by the concepts of EXPENSIVE RESORT, EXPENSIVE YACHT, EXPENSIVE MANSION, HUGE
CLOSET) and BUYING GLAMOUR (the concept of FAMOUS EXPENSIVE BRAND STORE). These frames structure
the assumptions of various ways to achieve glamour by two different social groups: celebrities and ordinary people. Also,
the author outlines strategies, namely, strategies of recipient removal, playing with the recipient, and recipient
involvement, used to shape the recipient’s interpretation of the GLAMOUR concept. The analysis shows that the
discourse, in which the GLAMOUR concept is verbalized, does not only inform recipients of the concept as such, but

also encourages to certain actions.
Key words: mass-media discourse, GLAMOUR concept, conceptual component, frame, slot, strategy.
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